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Need a better way to study before the big test?
(A little peace of mind is a good thing...)

With McGraw-Hill's Connect™ Plus Economics,
STUDENTS GET:

* Easy online access to homework, tests, and
quizzes assigned by your instructor.

* Immediate feedback on how you're doing.
(No more wishing you could call your instructor
ati1a.m.)

* Quick access to lectures, practice materials,
eBook, and more. (All the material you need to ‘
be successful is right at your fingertips.) ‘ ST 0 T & Y Ao 4 e OO T

* A Self-Quiz and Study tool that assesses
your knowledge and recommends specific
readings, supplemental study materials,
and additional practice work.*
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: Less managing. More teaching. Greater learning.

INSTRUCTORS...

Would you like your students to show up for class more prepared?

(Let’s face it, class is much more fun if everyone is engaged and prepared...)

Want an easy way to assign homework online and track student progress?

(Less time grading means more time teaching...)

Want an instant view of student or class performance? (No more wondering if

students understand...)

Need to collect data and generate reports required for administration or
accreditation? (Say goodbye to manually tracking student learning outcomes...)

Want to record and post your lectures for students to view online?

. With McGraw-Hill's Connect™ Plus Economics,
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INSTRUCTORS GET:

¢ Simple assignment management, allowing you to

spend more time teaching.
Resources for you to build your course.

¢ Auto-graded assignments, quizzes, and tests.
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» Detailed Visual Reporting where student and
section results can be viewed and analyzed.

e Sophisticated online testing capability.

A filtering and reporting function that
allows you to easily assign and report
on materials that are correlated to
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outcomes, and Bloom’s taxonomy.
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Want an online, searchable version of your textbook?

Wish your textbook could be available online while you're doing
your assignments?

Econ 101 FA09

Connect™ Plus Economics eBook

\om: library
If you choose to use Connect™ Plus Economics, you have

an affordable and searchable online version of your book

| library
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¢ Direct links from assignments

* Adjustable text size
* Jump to page number

* Print by section

Want to get more value from your textbook purchase?

Think learning finance should be a bit more interesting?

Check out the STUDENT RESOURCES )
section under the Connect™ Library tab.

Here you’ll find a wealth of resources designed to help you - ..
achieve your goals in the course. Every student has different - S
needs, so explore the STUDENT RESOURCES to find the -
materials best suited to you.
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ROBERT H. FRANK

Professor Frank is the
Henrietta Johnson Louis Pro-
fessor of Management and
Professor of Economics at the
Johnson Graduate School of
Management at Cornell Uni-
versity, where he has taught
since 1972. His “Economic
View” column appears regu-
larly in The New York Times.
After receiving his B.S. from
Georgia Tech in 1966, he taught math and science for two
years as a Peace Corps Volunteer in rural Nepal. He received
his M.A. in statistics in 1971 and his Ph.D. in economics in
1972 from The University of California at Berkeley. During
leaves of absence from Cornell, he has served as chief econo-
mist for the Civil Aeronautics Board (1978-1980), a Fellow
at the Center for Advanced Study in the Behavioral Sciences
(1992-93), and Professor of American Civilization at I’Ecole
des Hautes Etudes en Sciences Sociales in Paris (2000-01),
and the Peter and Charlotte Schoenfeld Visiting Faculty
Fellow at the NYU Stern School of Business in 2008-09.

Professor Frank is the author of a best-selling interme-
diate economics textbook—Microeconomics and Behavior,
Eighth Edition (Irwin/McGraw-Hill, 2010). His research has
focused on rivalry and cooperation in economic and social
behavior. His books on these themes include Choosing the
Right Pond (Oxford, 1995), Passions Within Reason (W. W.
Norton, 1988), What Price the Moral High Ground? (Princ-
eton, 2004), Falling Bebind (University of California Press,
2007), The Economic Naturalist (Basic Books, 2007), and
The Economic Naturalist’s Field Guide (Basic Books, 2009),
have been translated into 21 languages. The Winner-
Take-All Society (The Free Press, 1995), co-authored with
Philip Cook, received a Critic’s Choice Award, was named a
Notable Book of the Year by The New York Times, and was
included in Business Week’s list of the 10 best books of 1995.
Luxury Fever (The Free Press, 1999) was named to the
Knight-Ridder Best Books list for 1999.

Professor Frank has been awarded an Andrew W. Mel-
lon Professorship (1987-1990), a Kenan Enterprise Award
(1993), and a Merrill Scholars Program Outstanding Educa-
tor Citation (1991). He is a co-recipient of the 2004 Leontief
Prize for Advancing the Frontiers of Economic Thought. He
was awarded the Johnson School’s Stephen Russell Distin-
guished Teaching Award in 2004 and 2010 and the School’s
Apple Distinguished Teaching Award in 2005. His introduc-
tory microeconomics course has graduated more than 7,000
enthusiastic economic naturalists over the years.

BEN S. BERNANKE

Professor Bernanke received
his B.A. in economics from
Harvard University in 1975
and his Ph.D. in econom-
ics from MIT in 1979. He
taught at the Stanford Grad-
uate School of Business from
1979 to 1985 and moved
to Princeton University in
1985, where he was named
the Howard Harrison and
Gabrielle Snyder Beck Professor of Economics and Public
Affairs, and where he served as Chairman of the Econom-
ics Department.

Professor Bernanke was sworn in on February 1, 2006,
as Chairman and a member of the Board of Governors of
the Federal Reserve System. He was recently appointed to
a second term, which expires January 31, 2014. Professor
Bernanke also serves as Chairman of the Federal Open
Market Committee, the System’s principal monetary poli-
cymaking body. He was appointed as a member of the
Board to a full 14-year term, which expires January 31,
2020. Before his appointment as Chairman, Professor
Bernanke was Chairman of the President’s Council of
Economic Advisers, from June 20035 to January 2006.

Professor Bernanke’s intermediate textbook, with
Andrew Abel, and Dean Croushore, Macroeconomics, Sev-
enth Edition (Addison-Wesley, 2011), is a best seller in its
field. He has authored more than 50 scholarly publications
in macroeconomics, macroeconomic history, and finance.
He has done significant research on the causes of the Great
Depression, the role of financial markets and institutions in
the business cycle, and measuring the effects of monetary
policy on the economy.

Professor Bernanke has held a Guggenheim Fellowship
and a Sloan Fellowship, and he is a Fellow of the Econo-
metric Society and of the American Academy of Arts and
Sciences. He served as the Director of the Monetary
Economics Program of the National Bureau of Economic
Research (NBER) and as a member of the NBER’s Business
Cycle Dating Committee. In July 2001, he was appointed
editor of the American Economic Review. Professor Ber-
nanke’s work with civic and professional groups includes
having served two terms as a member of the Montgomery
Township (N.].) Board of Education.




Ithough many millions of dollars are spent

each year on introductory economics instruc-

tion in American colleges and universities, the
return on this investment has been disturbingly low.
Studies have shown, for example, that several months
after having taken a principles of economics course,
former students are no better able to answer simple
economic questions than others who never even took
the course. Most students, it seems, leave our introduc-
tory courses without having learned even the most im-
portant basic economic principles.

The problem, in our view, is that these courses al-
most always try to teach students far too much. In the
process, really important ideas get little more coverage
than minor ones, and everything ends up going by in a
blur. Many instructors ask themselves, “How much can
I cover today?” when instead they should be asking,
“How much can my students absorb?”

Our textbook grew out of our conviction that stu-
dents will learn far more if we attempt to cover much less,
and this Brief Edition only further supports our goal. Our
basic premise is that a small number of basic principles do
most of the heavy lifting in economics, and that if we fo-
cus narrowly and repeatedly on those principles, students
can actually master them in just a single semester.

The enthusiastic reactions of users of the full princi-
ples books we author affirm the validity of this premise.
We have constructed Principles of Microeconomics, Brief
Edition to support a concise approach to teaching eco-
nomics by focusing on the most essential information.
Avoiding excessive reliance on formal mathematical der-
ivations, we present concepts intuitively through exam-
ples drawn from familiar contexts. We rely throughout
on a well-articulated list of seven core principles, which
we reinforce repeatedly by illustrating and applying each
principle in numerous contexts. We ask students periodi-
cally to apply these principles themselves to answer re-
lated questions, exercises, and problems.

Throughout this process, we encourage students to
become “economic naturalists,” people who employ ba-
sic economic principles to understand and explain what
they observe in the world around them. An economic
naturalist understands, for example, that infant safety
seats are required in cars but not in airplanes because the
marginal cost of space to accommodate these seats is
typically zero in cars but often hundreds of dollars in
airplanes. Scores of such examples are sprinkled through-
out the book. Each one, we believe, poses a question that
should make any curious person eager to learn the

answer. These examples stimulate interest while teaching
students to see each feature of their economic landscape
as the reflection of one or more of the core principles.
Students talk about these examples with their friends
and families. Learning economics is like learning a lan-
guage. In each case, there is no substitute for actually
speaking. By inducing students to speak economics, the
economic naturalist examples serve this purpose.

For those who would like to learn more about the role
of examples in learning economics, Bob Frank’s lecture
on this topic is posted on YouTube’s “Authors @ Google”
series (www.youtube.com/watch?v=QalNVxeIKEE or
search “Authors @ Google Robert Frank™).

KEY THEMES AND FEATURES

An Emphasis on Seven Core Principles

As noted, a few core principles do most of the work in
economics. By focusing almost exclusively on these
principles, the text assures that students leave the course
with a deep mastery of them. In contrast, traditional
encyclopedic texts so overwhelm students with detail
that they often leave the course with little useful work-
ing knowledge at all.

m The Scarcity Principle: Having more of one good
thing usually means having less of another.

m The Cost-Benefit Principle: Take no action unless
its marginal benefit is at least as great as its mar-
ginal cost.

m The Incentive Principle: Cost-benefit comparisons
are relevant not only for identifying the decisions
that rational people should make, but also for pre-
dicting the actual decisions they do make.

m The Principle of Comparative Advantage: Everyone
does best when each concentrates on the activity
for which he or she is relatively most productive.

m The Principle of Increasing Opportunity Cost: Use
the resources with the lowest opportunity cost be-
fore turning to those with higher opportunity costs.

m The Efficiency Principle: Efficiency is an important
social goal because when the economic pie grows
larger, everyone can have a larger slice.

m The Equilibrium Principle: A market in equilibrium
leaves no unexploited opportunities for individuals

but may not exploit all gains achievable through
collective action.
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